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Detailed Reviewer’sReport 

This paper provides a concise overview of the impact of Artificial Intelligence (AI) on consumer buying 

behaviour, emphasizing its role in personalizing customer experiences and improving decision-making 

processes. It highlights key applications such as chatbots, virtual assistants, and recommendation 

systems, which enhance convenience, responsiveness, and customer satisfaction. The study successfully 

establishes a connection between AI-driven interactions and increased consumer trust and brand loyalty, 

reflecting its relevance in modern digital marketing practices. 

However, the paper, being a literature review, lacks depth in terms of critical analysis and structured 

synthesis of existing studies. It would benefit from incorporating more recent and diverse scholarly 

sources, clearer thematic categorization, and stronger theoretical underpinning. Additionally, important 

concerns such as data privacy, ethical implications, and potential biases in AI systems are not sufficiently 

addressed. Overall, the study offers a basic understanding of the topic but requires greater analytical rigor 

and comprehensive coverage to strengthen its academic contribution. 
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