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Exploring University students’response tocultural globalization:A study of 1 

Rangpur, Bangladesh.  2 

 3 

Abstract 4 

The study aims to explore university students’ responseto cultural globalization (CLG)at Begum 5 
Rokeya University (BRUR), Rangpur, Bangladesh. The study is conducted using quantitative 6 
approach,a total of 212 students are interviewed through online survey questionnaire between 7 
June and December 2024.To choose participants for the study, purposive and simple random 8 
sampling is employed. Assuming CLG as independent variable, while social relations, job 9 
preferences, food items, dress patterns,celebration programmes and recreational programmes are 10 
assumed as dependent variables.To examine major influences of CLGon university students, and 11 
how they culturally adapt, six hypotheses are identified to meet the study goals. The results of 12 
hypothesis are; There is a significant relationship between connection of CLG and its perceived 13 
effect on social relations because χ2 (1, N=212) = 5.320, ρ (0.021) <0.05. The relationship 14 
between cultural globalization and food items is highly significant, χ2 (1, N=212) = 12.526, ρ 15 
(0.000) <0.05. Food items of respondents are being influenced by the globalization and its 16 
associated factors. 17 

In addition, connection of cultural globalization significantly influences job aspirations, with 18 
more informed individuals perceiving a strong impact. Because the chi-square test result is 19 
highly significant, χ2 (1, N=212) = 10.138, ρ (0.001) <0.05. Dress patterns and cultural 20 
globalization both are independent, χ2 = .474, ρ (0.491) >0.05. The association between the 21 
cultural globalization and celebration programme is moderately significant, χ2 (1, N=212) = 22 
4.417, ρ (0.036) ˂0.05. The chi-square test is moderately significant, χ2 (1, N=212) = 4.274, ρ 23 
(0.039) <0.05 to assess whether the relationship between cultural globalization and recreational 24 
programmes. However, the study concludes to check the status about competition, tensions 25 
among students regarding the hybridization and over homogenization to practice glocalized 26 
cultural programmes. 27 

Keyword: Begum Rokeya University (BRUR), response, Cultural Globalization, Barriers, 28 
Cultural adaptation 29 

1.0  Introduction  30 

The expansion of information and communication technologies has compressed time and space, 31 
fundamentally restructuring social interactions, distribution paradigms, and knowledge networks 32 
(Jayasuriya, 2008; United Nations, 2000).This transition occurs sociologically at the junction of 33 
Giddens' (1990) high modernity theory and Ritzer's (2004) critique of consumption. While ICTs 34 
promote time-space distancing, thereby removing Bangladeshi university students from their 35 
immediate physical location (Giddens, 1990), they also serve as conduits for highly standardized, 36 
'McDonaldized' global cultural forms (Ritzer, 2015). 37 

The influence of global media, technology, and consumerism has facilitated the diffusion of 38 
Western ideals, fostering a hybrid culture with some social and economic crisis that embraces 39 
diversity but risks diluting indigenous practices and traditions(Mansuri, 2024).Since, globalism 40 
effect in different areas of the world including movement of people, culture, education and 41 
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economy. Malaysia society has also posed many challenges in balancing needs and benefits with 42 
greater engagement with globalization(Amin & Mohammad, 2021).To ensure sustainable 43 
development, social cohesion within societies is the key factor which is under-pressure in most 44 
world regions, due to the cultural homogeneity including Africa.Vrolijk identifies patterns of 45 
social cohesion in Africa, analyses factors that influence the degree of social cohesion and 46 
identify in domestic and international policies(Vrolijk, 2023).   47 

In addition, globalization touches all human lives and plays a strong role in the transformation of 48 
moral values and lifestyles. it has affected society, culture and lifestyle of people and how it can 49 
create tension and conflict (Singhvi, 2022). It influence on creation of some moves and attitudes 50 
(Hanus, 2018). Gogoi analyses the impact of globalization on the labor market, with a specific 51 
focus on wage inequality and job displacement and finds thatwith competitiveness, globalization 52 
breeds income inequality and job relocation(Gogoi, 2023).Food and dietary issues are also 53 
influenced by culture, global practices and media effect. Popkin, Garud, et al. investigate the 54 
impact of globalization on food habits and nutritional systems. The transition from traditional to 55 
modern dietary practices is part of a larger global development in eating patterns, affected by 56 
social, technological, and cultural transformations (Popkin 2006). While Garud and other experts 57 
are concerned about nutritional status, food safety, quality, and the destruction of traditional 58 
dietary practices, globalization encourages healthy dietary patterns (Garud et al., 2022).Again, 59 
the worldwide distribution and sharing of food products, as an essential aspect of globalization, 60 
reflects how food products and practices cross international boundaries. This process influences 61 
cultural traditions, economic dynamics and nutritional choices, impacting both producers and 62 
consumers globally(Ailaiah & Rajakumari, 2025). 63 

Another aspect of this study is dress pattern, several researchers examine the topics including 64 
Arora et al. (2025), Dhar and Mondal (2018), and Agnes (2012).  Agnes finds the indecent and 65 
completely unacceptable dressing style of the majority students to the school community. They 66 
imitatetheir dressing knowledge from internet, Television, magazines and from fellow students 67 
where globalizationprovides these increased access to the sources of dressing information 68 
(Agnes, 2012).In another study, Dhar and Mondal (2018) examine dress issues and impacts 69 
under globalization, while they find college students now choose contemporary outfits from 70 
online shopping, urban marketplaces, and shopping malls, in addition to traditional attire. Dress 71 
and fashion choices are influenced by social, cultural, and economic considerations. Individuals 72 
strive to dress in accordance with social conventions and cultural values(Dhar & Mondal, 2018).  73 

Wrzesińska (2006) shows that especially young consumers have positive attitudes towards 74 
supermarkets and hypermarkets. The most important factor, which encourage to visit them is the 75 
possibility of buying a big quantity of goods in one place.At the same time, the purchase of fast 76 
food in fast food bars and food products in international trade chain concerns primarily the 77 
younger generation (under 25), with higher education (Hanus, 2021). So, Arora et al. emphasize 78 
the need for a more equitable and sustainable global fashion system, through a balanced 79 
approach to ensure that both economic growth and social responsibility are prioritized in the 80 
future of fashion(Arora et al., 2025). Often, globalization has brought great changes in people's 81 
lifestyles and changing lifestyles have led to changes in marriages and families. In Bangladesh, 82 
cultural globalization has positive and negative effects on women’s lives(Dhar, 2021), With 83 
changing times, Indian society has weakened the family structure, fostering a rise in 84 
individualism among people. In the present 21st century the structure, stability and functions of 85 
the family and marriage have undergone remarkable changes(Sarvamangala, 2018).The 86 
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globalization changes cultural elements, has effects on interpersonal relationships while gender, 87 
background, age, education and income work as influencing factors on their thinking(Hayat et 88 
al., 2020). 89 

Cultural globalization has received substantial scholarly attention due to its influence on 90 
lifestyles, values, consumption patterns, identity formation, and social relationships among 91 
young people (Appadurai, 1996; Tomlinson, 1999). Previous research has looked into how global 92 
media, digital technology, and transnational cultural flows influence youth culture and social 93 
behavior in many societies (Arnett, 2002; Ritzer, 2015). According to research, exposure to 94 
global cultural products can influence dietary preferences, fashion choices, leisure activities, and 95 
social interactions while also creating tensions between global and local cultural identities 96 
(Pieterse 2009). In Bangladesh, studies have looked into the consequences of globalization on 97 
cultural change, youth behavior, consumer habits, fast-fashion choices, and identity construction 98 
among Bangladeshi young. 99 

Furthermore, international media has influenced tertiary-level students' job paths and 100 
expectations. Nonetheless, there is a scarcity of comprehensive studies that look at how cultural 101 
globalization affects various aspects of students' lives at once, such as social relationships, food 102 
consumption patterns, employment preferences, dress customs, celebration programs, and 103 
recreational activities.Another significant gap is the adaptive processes by which pupils mediate 104 
between global cultural influences and local traditions.While globalization is often portrayed 105 
either as cultural homogenization or cultural hybridization, insufficient attention has been given 106 
to understanding how Bangladeshi university students actively interpret, accept, modify, or resist 107 
global cultural elements within their local socio-cultural context. Again, existing studies 108 
primarily examine these trends within metropolitan Dhaka or combine public and private 109 
university students indiscriminately. There is a noticeable gap in understanding how these 110 
transitions occur within transitional secondary divisional hubs like Rangpur, where local cultural 111 
boundaries remain distinct (Nag, 2024). 112 

Therefore, to meet the research gaps,six hypotheses are drawn upto achieve the aims of the 113 
study: HY1) Social relationship can be enhanced mostly with the association of CLG;HY2) CLG 114 
has a greater influence in changing food itemsbeyond traditional practices among university 115 
students;HY3) University students’ job preferences are greatly associatedwith CLG;HY4) CLG 116 
has a great influence on students’ dress patterns; HY5) Cultural celebration programs are 117 
motivated by the CLG; HY6) Students’ recreational facilities are highly associated with 118 
CLG.Finally, the study will be helpful for students, researchers relevant to globalization, 119 
localization social scientists, and policy makers of employment sectors, fashion industry, food 120 
and dietary.  121 

2.0 Methods and materials   122 

2.1 Theoretical framework  123 

Table 1: Theoretical framework  124 

Core Theory  Theoretical 

Mechanism 

Connection to 

Cultural 

Globalization (IV) 

Application to Dependent 

Variables (DVs)  

Glocalization Argues that global and Defines the IV not • Food Items & Consumption: 

https://www.emerald.com/books/monograph/17276/chapter-abstract/94250001/Cultures-in-Transition-Through-Globalization?redirectedFrom=fulltext
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Theory 

 

 

(Robertson, 

1992) 

local 

forcesinterpenetrate to 

create customized, 

localized versions of 

global trends. 

as an 

overwhelming 

wave of 

Westernization, 

but as an 

interactive force. 

Students enjoy global fast-food 

aesthetics but adapt them to local 

palates and local social 

expectations  

• Dress Patterns: Global fashion 

trends are adopted but altered to 

respect regional modesty and 

religious expectations. 

Consumer 

Culture 

Theory 

(CCT) 

 

 

(Arnould & 

Thompson, 

2005) 

Views consumption as 

a dynamic practice 

where individuals use 

commercial brands, 

media, and global 

goods to actively 

construct their social 

identities. 

Explains the IV as 

a vast marketplace 

of global 

ideologies, 

symbols, and 

lifestyles. 

• Recreational Activities: Students 

stream global media to cultivate a 

modern, cosmopolitan self-

identity among peers. 

• Job Preferences: Aspiring to 

work for Bangladesh civil 

services (BCS), Multinational 

Corporations (MNCs) or global f 

markets becomes a status symbol  

Cultural 

Hybridity 

Theory 

(Bhabha, 

1994; 

 

Nederveen 

Pieterse, 

2020) 

Rejects the idea of 

Imperialism 

andfocuses on the 

creation of a "Third 

Space"a synthesis 

where new, mixed 

cultural forms emerge. 

Frames the IV as a 

catalyst for a 

global mélange 

(mixture), where 

global inputs 

constantly fuse 

with traditional 

regional practices. 

• Celebration Programs: Students 

create a hybrid festive calendar, 

celebrating global events like 

Valentine's Day alongside deeply 

traditional festivals  

• Social Relations: Youth navigate 

a hybridized social 

structuremaintaining traditional, 

adopting individualistic, digital-

first communication networks 

online. 

 125 

2.2 Identification of variables and selection of hypothesis 126 

A hypothesis is a statement or notion that proposes an explanation for an observed phenomena or 127 
predicts the relationship between variables. It is frequently based on prior information or facts 128 
and can be checked its validity using experiments or observations. Hypotheses are crucial in 129 
scientific research since they guide the study and lead to conclusions. 130 

 The null hypothesis is a hypothesis used in statistical testing that states that there is no 131 
impact or association between variables. It is typically understood as yes (HO) and serves 132 
as the starting point for experimental studies. A null hypothesis holds that a difference or 133 
relationship in data is the result of chance or variance, rather than a single cause or effect. 134 

 An alternative hypothesis is a statement that implies a probable outcome or effect that 135 
differs from the null hypothesis. It is assumed that the variables under consideration have 136 
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a substantial link, difference, or effect on one another. It is frequently abbreviated as 137 
(H1). If statistical evidence indicates that the null hypothesis is unlikely, the alternative 138 
hypothesis is supported. 139 
 140 

Table 2: Selection of hypothesis 141 

Variable Type Variable Name Core Indicators / Dimensions 

Independent (IV) 

Cultural 

Globalization 

(CLG) 

Exposure to global mass media & internet 

Availability of international brands/goods 

Cross-cultural social interactions 

D
ep

en
d

en
t 

(D
V

) 

DV1 Social Relations 
Time spent with family vs. online peers 

Individualistic vs. collectivistic tendencies 

DV2 
Food & 

Consumption 

Frequency of eating global fast food 

Preference for imported food brands 

DV3 Job Preferences 

Prestige associated with Bangladesh Civil 

Services (BCS) 

Job in the multinational companies (MNCs) 

Highly salaried job preference for remote/global 

work environments 

DV4 Dress Patterns 
Frequency of wearing global/Western clothing 

Influence of global fashion influencers/media 

DV5 
Celebration 

Programmes 

Participation in non-traditional, global holidays 

Expense allocated to globalized events 

DV6 
Recreational 

programmes 

Media streaming habits (Netflix, YouTube, 

Spotify) 

Engagement with global gaming/e-sports 

platforms 

 142 

 143 

 144 

 145 

2.3 Hypothesis setting  146 

 HY1) Social relationship can be enhanced mostly with the association of CLG;  147 
 HY2) CLG has a greater influence in changing food items beyond traditional practices 148 

among university students;  149 
 HY3) University students’ job preferences are greatly associated with CLG;  150 
 HY4) CLG has a great influence on students’ dress patterns;  151 
 HY5) Cultural celebration programmes are motivated by the CLG;  152 
 HY6) Students’ recreational facilities are highly associated with CLG. 153 

 154 

 155 
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 156 

 157 

 158 

2.4 Conceptual framework  159 

Figure 1: Self-Generated Conceptual Framework 160 

 161 

3.1  Area of study 162 

The study is conducted on Begum Rokeya University, Rangpur (BRUR) in Rangpur, 163 
Bangladesh. It is one of the most popular public universities in northern Bangladesh. It has 164 
around 8,000 students and is divided into six faculties and 22 departments. It is situated at in 165 



 

Page 7 of 18 
 

25°43' north latitudes and 89°15' east longitudes. The current study has included students from 166 
four faculties at BRUR. 167 
 168 
 169 
 170 
 171 
 172 
Figure 2: Location of the study (lies in 25°43' north latitudes and 89°15' east longitudes) 173 
 174 

 175 
 176 
 177 
3.2  Sample design 178 
 179 
The main objects of the study are those students of BRUR especially the present male and female 180 
students who are influenced by cultural globalization. In this study, for the selection of university 181 
the researchers utilize purposive sampling which is a non-probability sampling. Simple random 182 
sampling or lottery sampling has been used, which is probability sampling.For the selection of 183 
respondents,a total of 212students who are studying in bachelors (4 years) and Masters (1 year). 184 
have been chosen though questionnaire survey by using goggle forms. 185 

 186 

3.3 Nature and Sources of Data 187 
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The findings of this study are compiled using both primary and secondary data sources The 188 
primarydataare gathered through a survey of 212 students at Begum Rokeya University in 189 
Rangpur between June to December, 2024 to find the level of influence of cultural globalization 190 
and how University students do respond. To collect the data, a systematic questionnaire is 191 
devised. To develop queries, the questionnaire uses a Likert scale, blank choice, and yes/no 192 
questions. Editing, coding, recoding, and tabulating are all important steps in data organization 193 
once it has been collected. SPSS (Version 25.0) software is used to organize and analyze the 194 
study's data. The secondary data have been gathered from previously conducted and reported 195 
researchfor the purpose of literature and research gaps. In fact, secondary sources including 196 
article, magazines, books,and the internet provide most of the study’s qualitative information. 197 

3.4 Ethical considerations 198 

As the study progresses, the researcher must be mindful of ethical norms and protocols, which 199 
cover matters like lying about the investigation's goal, invasions of privacy, confidentiality, and 200 
much more. Respondents are able to choose not to answer questions and to leave the interview at 201 
any moment. The absence of any queries that could disappoint them is a sign of an ethical 202 
researcher. Finally, the researcher has attempted to clarify to the participants that this study is 203 
necessary for my academic purposes and is not intended to directly benefit the economy. 204 

4.0 Results and discussion  205 

4.1 Demographic characteristics 206 

Table 3:Demographic characteristics 207 

Characteristics Number(N) Percentage (%) 

Gender 
Male 

Female 

141 

98 

53.8 

46.2 

Age (year) 

16-20 

21-25 

26-30 

40 

136 

36 

18.9 

64.2 

17 

Marital Status 
Married 

Unmarried 

22 

190 

10 

90 

Educational Honors 126 59 
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Source: Field survey, 2024 208 

 209 

The table 2 presents the socio-demographic characteristics of the respondents. Among the 210 
participants, 53.8% are male and 46.2% are female.The most active group is 21-25 years 211 
old(64.2%).  The 16-20 age group come next (18.9%) and the 26-30 age group with (17%), 212 
indicating that the majority of participants are young professionals. Most respondents are single 213 
(190) and only 22 are married. Maximum students studying in bachelor's degree (59.4%), while 214 
the other studying in master's degree (86).The majority (192) areunemployed, some of them 215 
(10%) have part-time work. 216 

 217 

 218 

4.2 Cultural globalization and social relations  219 

The growth of digital networks and global media pipelines has profoundly altered how young 220 
people in underdeveloped countries traverse their social settings, transferring traditional 221 
socialization dynamics to digitally mediated areas (Arnett, 2002; Barman, 2019)). According to 222 
Giddens' (1990) theory of late modernity, cultural globalization promotes a process of time-space 223 
distanciation, uprooting social ties from immediate, specific spatial contexts and re-anchoring 224 
them inside abstract virtual dimensions. For university students in a regional divisional hub like 225 
BRUR, digital exposure to individualistic Western norms must be reconciled with deeply 226 
ingrained collectivist communal expectations (Appadurai, 1996; Pieterse, 2009). 227 

The empirical evidence substantially verifies this theoretical framework, with a statistically 228 
significant association between exposure to cultural globalization and changes in local social 229 
relations (χ2 (1, N=212) = 5.320, p < 0.05). This finding confirms that global cultural inputs are 230 
actively altering relational habits among students of BRUR; however, because the significance is 231 
moderate, it also reinforces Robertson's (1992) model of glocalization, demonstrating that 232 
students are creatively hybridizing their communication patterns rather than passively erasing 233 
their traditional familial values. 234 

Table-4 Cultural globalization and social relations 235 

 Effect on social relations Total χ
2
-value p-

value No Yes 

Connection of 

CLG 

No 
Count 7 8 15   

Expected Count 3.4 11.6 15.0   

Yes 

Count 41 156 197 5.320 

(df =1) 

.021 

Expected Count 44.6 152.4 197.0   

Total Count 48 164 212   

Expected Count 48.0 164.0 212.0   

Qualification Masters 86 41 

Occupation 
Job (Part Time) 

Unemployment 

20 

192 

10 

90 
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Source: Processed data by SPSS (2025) 236 

 237 

4.3 Cultural globalization and food items 238 

 239 
The intersection of global market expansion and local consumer behavior has drastically altered 240 
dietary habits in developing economies, transitioning traditional food cultures toward globalized 241 
fast-food models (Hasan & Solaiman, 2021). Grounded in Arnould and Thompson’s (2005) CCT, 242 
the consumption of globalized food items serves as a powerful symbolic tool for university 243 
students to negotiate their social identities and project a modern, cosmopolitan status among their 244 
peers. In secondary divisional cities, this dietary shift introduces a dynamic tension between 245 
deep-rooted local culinary heritages and the aspirational allure of westernized commercial spaces 246 
(Appadurai, 1996; Nag, 2024). 247 

The study's chi-square test shows a strong association n between cultural globalization and 248 
changes in food consumption patterns (χ2 (1, N=212) = 12.526, p = 0.000). Food consumption is 249 
the principal behavioral domain where global cultural flows have successfully permeated the 250 
daily lives of Rangpur's tertiary-level young, as evidenced by its overwhelming statistical 251 
significance (p < 0.001). 252 

Sociologically, this quick dietary transition is largely influenced by the cohort's demographic 253 
profile, which is primarily composed of young individuals aged 21-25 (64.2%) and unmarried 254 
(90%). These young people, who have a high level of lifestyle flexibility and are heavily 255 
immersed in digital student environments, actively adopt worldwide fast-food trends as forms of 256 
autonomy. However, according to Robertson's (1992) glocalization framework, this high 257 
significance does not imply a complete erasure of local traditions; rather, it reflects a selective 258 
behavioral pattern in which international fast-food items are integrated alongside traditional 259 
meals, tailored to local taste profiles and religious expectations. 260 

Table-5 Cultural globalization and food items consumption 261 

 
Effect on food items 

Total 
χ

2
-

value 

p-

value No Yes 

Connection of 

CLG 

No 
Count 8 7 15   

Expected Count 2.8 12.2 15.0   

Yes 
Count 32 165 197 

12.526 

(df =1) 

<0.001 

Expected Count 37.2 159.8 197.0   

Total 
Count 40 172 212   

Expected Count 40.0 172.0 212.0   

 262 
Source: Processed data by SPSS (2025) 263 
 264 

4.4 Cultural globalization and job preferences 265 

The introduction of global information and communication networks has fundamentally altered 266 
the employment landscape of developing nations, driving adolescent career ambitions away from 267 

https://academic.oup.com/jcr/article-abstract/31/4/779/1812935?redirectedFrom=fulltext
https://www.emerald.com/books/monograph/17276/chapter-abstract/94250001/Cultures-in-Transition-Through-Globalization?redirectedFrom=fulltext
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traditional paths and toward the global marketplace (Arnett, 2002). Cultural globalization, as 268 
seen through the lens of Arnould and Thompson's (2005) CCT, acts as a vehicle for identity 269 
creation, with university students projecting a modern, cosmopolitan self-image by leveraging 270 
global corporate values, multinational brand prestige, and remote work settings. This study's 271 
empirical evidence verifies the theoretical framework. A chi-square analysis found a significant 272 
relationship between cultural globalization and its perceived impact on student employment 273 
preferences (χ2 (1, N=212) = 10.138, ρ(0.001) <0.05). 274 

This substantial statistical link suggests that more knowledgeable students who actively engage 275 
with global information systems experience a significant shift in their career goals. As a result, 276 
their professional preferences lean decisively toward BCS, MNCs allowing them to participate in 277 
the global knowledge economy while remaining physically located in Rangpur (Pieterse, 2009; 278 
Tomlinson, 1999; Shila et al., 2025). 279 

 280 

 281 

 282 

Table-6 Cultural globalization and job preferences 283 

 

Effect on job 

preferences (BCS, 1st 

class job) 
Total 

χ
2
-

value 

p-

value No Yes 

Connection of 

CLG 

No 
Count 9 6 15   

Expected Count 3.8 11.2 15.0   

Yes 
Count 45 152 197 

10.138 

(df =1) 

.001 

Expected Count 50.2 146.8 197.0   

Total 
Count 54 158 212   

Expected Count 54.0 158.0 212.0   

 284 
Source: Processed data by SPSS (2025) 285 
 286 

4.5 Cultural globalization and dress patterns 287 

Table-7 Cultural globalization and dress patterns 288 

 
Effect on dress pattern 

Total 
χ

2
-

value 

p-

value No Yes 

Connection 

of CLG 

No 
Count 7 8 15   

Expected Count 8.3 6.7 15.0   

Yes 
Count 110 87 197 

.474 

(df =1) 

.491 

Expected Count 108.7 88.3 197.0   



 

Page 12 of 18 
 

 289 

Source: Processed data by SPSS (2025) 290 
 291 

Despite the widespread reach of global media pipelines in developing countries, empirical 292 
research suggests that some, strongly symbolic cultural domains can be completely immune to 293 
external globalization forces (Arnett, 2002). According to Robertson's (1992) theory of 294 
glocalization, macro-global inputs do not always result in cultural homogenization; rather, they 295 
encounter significant "local friction" when meeting with regional normative constraints. Clothing 296 
choices in secondary divisional hubs like BRUR, Bangladesh, are more than just functional or 297 
aesthetic preferences; they are important expressions of religious conformity, gender-based 298 
modesty, and community standing (Appadurai, 1996; Pieterse 2009). 299 

The empirical results of this study clearly support this theoretical barrier, revealing that cultural 300 
globalization and student dress habits are statistically independent. This independence is 301 
expressly driven by the cohort's demographics, which include a large number of young, 302 
unmarried undergraduate and postgraduate scholars (90% unmarried, 59% Honors). While these 303 
young adults have easy digital access to global fashion trends through social media, their 304 
physical everyday circumstances need adherence to conventional conservative institutions. As a 305 
result, the youth exercise active cultural agency by protecting their exterior dress patterns in 306 
order to minimize social or familial friction, while enabling more flexible domains, such as food 307 
consumption and job ambitions, to globalize. 308 
 309 
4.6 Cultural globalization and celebration programmes 310 

The global spread of commercialized holidays and Westernized festive customs has profoundly 311 
altered the cultural calendars of adolescents in developing countries, changing traditional 312 
celebration patterns via transnational media and digital marketing (Arnett, 2002). Again, 313 
globalization does not result in universal cultural erasure; rather, it creates a global mélange or 314 
"third space" in which foreign cultural aspects are fused into local settings (Pieterse, 2020). This 315 
study's chi-square analysis found a significant link between exposure to cultural globalization 316 
and changes in celebration programs (χ2 (1, N=212) = 4.417, p < 0.05). Socio-demographic 317 
characteristics of the respondentsare profoundly embedded for this strong association. Without 318 
the tight home restraints of married life, these university students use their high digital mobility 319 
to embrace globally renowned events such as Valentine's Day, batch day, Rag Day or New Year's 320 
Eveas symbolic platforms to enact modern, cosmopolitan identities (Arnould and Thompson, 321 
2005). However, because the statistical relationship is moderate rather than overwhelmingly 322 
absolute, it supports Robertson's (1992) model of glocalization, demonstrating that BRUR 323 
graduates do not abandon traditional milestones, but rather creatively expand their lifestyle 324 
boundaries to accommodate a hybridized, bicultural festive calendar. 325 

Table-8  Cultural globalization and celebration programme 326 

Total 
Count 117 95 212   

Expected Count 117.0 95.0 212.0   

 

Effect on celebration 

programmes Total χ
2
-

value 

p-

value No Yes 
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 327 
Source: Processed data by SPSS (2025) 328 
 329 
4.7 Cultural globalization and recreational programme 330 

The global expansion of digital entertainment pipelines, streaming platforms, and transnational 331 
media networks has dispersed leisure spaces, profoundly altering the recreational infrastructures 332 
available to young people in developing countries (Arnett, 2002; Ritzer, 2015). According to 333 
Arnould and Thompson (2005), modern consumers actively use global media fragments and 334 
commercial cultural objects to negotiate, develop, and project their social identities within peer 335 
settings. The study's empirical findings support the theoretical framework, showing a moderately 336 
significant association (χ2 (1, N=212) = 4.274, p < 0.05) between exposure to cultural 337 
globalization and changes in leisure programs among respondents. 338 
 339 
In sociological sense, the shift is substantially influenced by the sample's distinct demographic 340 
composition, which is heavily concentrated among unmarried (90%) ,full-time student (90%) 341 
and young adults aged 21-25 (64.2%). Without the rigorous time limits of formal employment or 342 
domestic marital responsibilities, this highly literate undergraduate (59%) and postgraduate 343 
(41%) scholars have significant digital leisure capital. They actively use global media streams, 344 
foreign music, and virtual e-sports to build a cosmopolitan self-image (Appadurai, 1996). 345 
Despite the moderate significance level (p = 0.039 < 0.05), the evidence supports Pieterse's 346 
(2020) idea of the global mélange, indicating that there is no absolute cultural displacement. 347 
Instead, BRUR students engage in bicultural recreation, consuming standardized worldwide 348 
entertainment while keeping rooted in local linguistic preferences and traditional leisure venues. 349 
 350 
Table-9 Cultural globalization and recreational programme 351 

 

Effect on recreational 

programmes Total χ
2
-

value 

p-

value No Yes 

Connection 

of CLG 

No 
Count 7 8 15   

Expected Count 3.7 11.3 15.0   

Yes 
Count 45 152 197 

4.274 

(df =1) 

.039 

Expected Count 48.3 148.7 197.0   

Total 
Count 52 160 212   

Expected Count 52.0 160.0 212.0   

 352 
Source: Processed data by SPSS (2025) 353 
 354 

Connection 

of CLG 

No 
Count 6 9 15   

Expected Count 2.9 12.1 15.0   

Yes 
Count 35 162 197 

4.417 

(df =1) 

.036 

Expected Count 38.1 158.9 197.0   

Total 
Count 41 171 212   

Expected Count 41.0 171.0 212.0   
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 355 
5.0 Conclusion 356 
 357 
The discussion can be summarizedhow university students in Rangpur, Bangladesh, negotiate 358 
and adjust to the constraints of cultural globalization. It fills a significant geographic and 359 
multidimensional empirical gap. The study clarifies the precise extent and limitations of global 360 
cultural penetration among regional tertiary-level students by examining six basic behavioral 361 
domains: social relations, food consumption, job preferences, dress patterns, celebration 362 
practices, and recreational activities. The empirical evidence shows that cultural globalization 363 
has a significant impact on practically every element of student life, but its reach is not uniform. 364 
The study decisively illustrates a hierarchy of cultural adaptation, indicating that adolescents 365 
selectively accept or resist global flows according on lifestyle domain: 366 
Food consumption and job preferences are the primary fields driving youth modernization. The 367 
chi-square analysis finds that global forces highly influence both dietary shifts (χ2 = 12.526, ρ 368 
=0.000)and job sectors ambitions (χ2 = 10.138, p = 0.001). In addition, to create modern, 369 
international identities,BRUR students use global knowledge, brands, and career ambitions. The 370 
study reveals that social relations (χ2 = 5.320, p = 0.021), celebration programmes (χ2 = 4.417, p 371 
= 0.036), and recreational programmes (χ2 = 4.274, p = 0.039) have become dynamic and 372 
hybridized places. Global entertainment pipelines (such as social media and streaming) and non-373 
traditional holidays, in line with Cultural Hybridity Theory, have not erased local traditions; 374 
rather, students have developed a dual, bicultural system that seamlessly integrates global trends 375 
into their local, collectivist settings. The most noteworthy and novel outcome of this study is that 376 
dress patterns and cultural globalization are fully independent. While macro-global media 377 
heavily exposes pupils to Western fashion trends, real-world physical dress among BRUR 378 
students is statistically unrelated to globalization.Finally, the students should be cautious about 379 
the status of competition, tensions regarding the hybridization and over homogenization to 380 
practice glocalized cultural programmes. 381 
. 382 
5.1 Recommendations for Future Research 383 
 384 
The researchers have some limitations.Further studies may investigate these student cohorts over 385 
time to discover if their dress patterns stay independent as they transfer from university to 386 
corporate jobs. Again, multi-dimensional paradigm may utilize to determine how regional 387 
differences affect cultural resilience to other secondary divisional cities in Bangladesh (e.g., 388 
Barisal, Khulna, or Sylhet) With quantitative approach, qualitative interviews or focus group 389 
discussions (FGDs) may enrich the study to capture the psychological challenges of students 390 
balancing their virtual and offline identities, despite the statistical independence of dress and 391 
moderate shifts in recreation in the chi-square tests. 392 
 393 
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